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What we said we would do by 

March 31 2016 
 

 
8% growth in tourism value £911m £983m 

10% growth in employment 13,000 14,300 

85% Visitor satisfaction 

levels of good or better 

    

15% Increase in leisure 

tourism bed-nights 

attributable to the tourism 

strategy  

21500 24750 

50% Increase in business 

tourism bed-nights 

attributable to the tourism 

strategy  

325 500 

  Baseline 2012 Target 2016 



What we said we would do by 

March 31 2016 
 

 
  Baseline 2012 Target 2016 



Leisure Tourism 



Observer, Telegraph, Times, Express, Guardian 



New Guide for Groups and Coaches 



Business Tourism 



 

 

 

 

 

 

 

Enjoy conference and events facilities 

fit for a King in Leicester and Leicestershire 
 

 

Discover why the Federation of Small Businesses, Confederation 

of British Industry, the Labour Youth Party Conference, 

UKinbound and the International Association of Media and 

Communications Research have chosen to hold conferences 

and events in Leicester and Leicestershire. 

 
From a King in a car park to castles and conference venues, we 

will meet your requirements no matter how unusual they are! 

Contact us now to find out more 

MeetLeics@goleicestershire.com 

0116 299 6666 

www.MeetLeics.com 

@conf_goleics 



Online 



Press, PR, Social Media 



Quality 



Product Development 

 

Leicestershire Tourism Partnership 

Quality marque (150 so far) 

Quality charter 

Customer Survey 

 



Product Development 



Product Development 



Financial Leverage (2014) 

£163,000  arts council 

£187,000  project fees and sponsorship 

£600,000  trading income  

 

Total turn over £1.39m 



 

Results 
 



  Baseline 2012 Target 2016 Actual March 31 

2015 

        

8% growth in 

tourism value 

£911m £983m £1.03bn 

10% growth in 

employment 

13,000 14,300 13,734 

85% Visitor 

satisfaction levels 

of good or better 

    Survey launched at 

Forum 

15% Increase in 

leisure tourism 

bed-nights 

attributable to the 

tourism strategy  

21500 24750 38,613 

50% Increase in 

business tourism 

bed-nights 

attributable to the 

tourism strategy  

325 500 290 



  

Baseline 2012 Target 2016 Actual March 31 

2015 

80% of all eligible 

businesses actively 

promoting online 

280 224 213 

Destination 

briefings to press 

and media 

80 120 100 

Briefings to 

stakeholders and 

influencers 

8 12 19 

50% increase in  

coach and group 

tour operators 

contacted annually 

400 600 562 

50% increase in 

number of 

conference bids 

presented annually 

16 24 15 



Outcomes 



STEAM 

• Double regional average increase in 

2013 

 

• 2014 another increase of over 6% 

 

 



  2012 2013 2014 difference 

City Value 482.72 £m 512  £m 541 £m +5.6% 

County Value 913 £m 969  £m 1,030 £bn +6.3% 

Combined Value 1.395  £bn 1.481 £bn 1.571 £bn +6.1% 

          

City Jobs 6,597 6,913 6,982 +1% 

County Jobs 13,007 13,572 13,734 +1.2% 

Combined jobs 19,604 20,485 20,716 +1.1% 

          

City Vis Numbers 9.239m 9.475m 9.778m +3.2% 

County Vis Numbers 19.451m 19.975m 20. 632m +3.2% 

Combined  28.69m 29.45 m 30.41m +3.2% 



6 Year Trends 

 
Value -    1.3 £bn – 1.571 £bn   + 20.8%  

 

Employment -  20,238 – 20,716    +2.35% 



STR Hotel Occupancy Data 

2014-2015 

• Occupancy up 2.2%  to  76% 

 

• ADR up 7%  to  £56 

 

• REVPAR up 10% to £43 
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